Alta

Ask Me About PreP:
A 3-part Digital Campaign to Increase
PreEP uptake

Proven. Effectivencss. PrEP.

Natalie Sanchez, MPH, Clinic Administrator, Specialty Services

Hilda Sandoval, PhD, MFT, Psychosocial Services Manager
Gabriela Leon, Prevention Manager
Ramon Garcia, Marketing Manager




AltaMed Specialty Services

« HIV Medical Care * Los Angeles- Commerce, Pico Rivera,
El Monte and Hollywood Presbyterian

« Orange County- Santa Ana Central
« 1,700 HIV positive clients
* Over 70 NEW HIV+ persons

» Hepatitis C Consultation and
Treatment

* Pre-Exposure Prophylaxis
» Post-Exposure Prophylaxis

AltaMed




Video Production AltaMed

QUALITY CARE WITHOUT EXCEPTION™

(

* HIV 101

Educational . LGBT Cultural Sensitivity

* Routine HIV Testing

VldeOS « Delivering a Positive Result

* Linguistic Services

» Sin Verguenza Series (7 Episodes)
* Listo (4 Vignettes)

* HIV Services

* Hepatitis C

» Behavioral Health

* The Pharmacy @AltaMed




HIV Campaigns AltaMed

QUALITY CARE WITHOUT EXCEPTION™

Top, Bottom, Sin Verguenza Friends with
Vers Season | Benefits
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NEW PreEP Campaign

|. Provider PrEP Training Videos
Launch: Dec, 2016

PrEP must be taken everyday to be

5ok 1. Kiki n’ Brunch i et
Kiki v Brafioh Launch: Feb, 2017 -

There’s always time to talk about PrEP
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: AltaMed
HIV Prevention and New Era

=

PrEP is a new prevention method in

which people who do not have HIV

infection take a pill daily to reduce
their risk of becoming infected.

Sexual Health




Inspiring PrEP Demand

5,002 newly diagnosed with HIV in California

Latino MSM Black 38.5 per 100,000 17.1%
Latino 14.8 per 100,000 44.1%
White 9.8 per 100,000 26.9%
T TerEpusers
African American 10%
Latino 12%

White 74%




The Role of Primary Care Providers — ewwmeswmourscrmo

Ask Me About PreP

PrEP IS A NEW HIV PREVENTION METHOO IN
WHICH PEOPLE WHO DO NOT HAVE HIV

INFECTION TAKE A PILL DAILY TO REOUCE
THEIR HISK OF BECOMING INFECTED.

ldentify Inform/ ——— Refer to AltaMed
Educate Specialty Services




PrEP Campaign Alta
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There’s always time to talk about PrEP

Produced by Med




Barriers to PrEP AltaMed

QUALITY CARE WITHOUT EXCEPTION™
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Self Worth
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Trans PrEP
Campaign

49 veces mas

sgeneras son
poblacién general

Las mujeres tran
el VIH que la

probables a vivir con

produced &Y
ed




Transgender Women

AltaMed

QUALITY CARE WITHOUT EXCEPTION

4 1 O/ 4 9 more likely to have HIV
O attempted suicide X

19% report being refused medical care
because of their gender non-conforming
status

50% of the sample reported having to teach
their medical providers about transgender
care.

Many fear for their safety because of anti TG
violence

Washington: National Center for Transgender Equality and National Gay
and Lesbian Task Force, 2011

than other adults

Social and economic
marginalization

High unemployment/sex work
Limited health care access

Lack of family support



AskMeAboutPrEP.org AltaMed

QUALITY CARE WITHOUT EXCEPTION™

To Find a PrEP Provider Near You Click Here.

New webpage gallery of
AltaMed’s PrEP campaigns

, ‘ ted Features:

s T .ﬂ : +  Embedded YouTube videos
S «  Carousel of campaign images

T et R 4T * Links to additional resources

always time to talk about PrER:

RIS Co ¥ PrEP directory link

Trans Empowered

Coming April 2017

co@ e — 3
PrEP Overview
Be flawless and fierce and always stay true to yourself. Witness how these trans women take

charge of their health and well-being. Enjoy 5 empowering videos dedicated to showing how
preventing HIV by taking PrEP can be an important part of your personal journey. You got this, girll

o concerns of patiants
and physicians regarding a PrEP prescription.

For more information visit:
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Fitness Buff Vaquero Day Laborer The Artist
This beefcake loves to  The vaquero fantasizes This hard worker is To look beautiful, sexy,
getting ready for along powerful, and
day to lay the pipe, seductive the
mow the lawn, and nail performer carefully
some wood. applies make-up and
adorns her body with 1
jewelry.
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Natalie Sanchez, MPH
Clinic Administrator, Specialty Services

nsanchez@altamed.org
(323)869-5468

Hilda Sandoval, PhD, MFT
Psychosocial Services,
Specialty Services
Hsandoval@la.altamed.org

(323) 869-5459

Alta

Gabriela Leon

HIV Prevention Manager
galeon@altamed.org
(323)307-0133

Ramon Garcia
Marketing Manager
ramgarcia@altamed.org

(323) 278-4239
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